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First Sanester Contact Hours: 24 Hrs.
Course CourseTitle Load Marks Distribution | Total | Credits
Code Allocation Marks
L | T|P/| Internal |External
HVPE 101 | Human Vauesand 3| -|- 40 60 100 3
Professona Ethics
BBA 101 Principles of Management 4 1 - 40 60 100 5
BBA 102 | Microeconomics 4 | 1] - 40 60 100 5
BBA 103 Financial Accouning 4 1 - 40 60 100 5
BBA 104 | BusinesCommunicationil | 2 | - | 2 40 60 100 3
BBA 105 Introduction toCompuers 2 - 2 40 60 100 3
Total | 19 | 3| 4| 240 360 600 24
Seoond Semester Contact Hours: 28 Hrs.
Course CourseTitle Load Marks Distribution | Total | Credits
Code Allocation Marks
L | T | P/ Internal |External
BBA 201 Organization Behaviour 4 |1 - 40 60 100 5
BBA 202 Macroeconorics 4 1 - 40 60 100 5
BBA 203 | Business Matématics 4 | 1] - 40 60 100 5
BBA 204 | Corporate Accouning 4 1 - 40 60 100 5
BBA 205 | BusinesCommunicationill | 2 | - | 2 40 60 100 3
BBA 206 Compuer Applicaions 2 - 2 40 60 100 3
BBA 207 | Viva Voce - |- - - 50 50 2
Total | 20 4 4 240 410 650 28
Third Semester Contact Hours: 27 Hrs.
Course CourseTitle Load Marks Distribution | Total | Credits
Code Allocation Marks
L | T | P/| Internal |External
BBA 301 Human Resouce 4 [ 1] - 40 60 100 5
Management
BBA 302 Marketing Management 4 1 - 40 60 100 5
BBA 303 | CostAccouning 4 | 1] - 40 60 100 5
BBA 304 BusinessStatigics 4 1 - 40 60 100 5
BBA 305 ManagementInformation 4 | 1| - 40 60 100 5
Systems
BBA 306 Seminar on Contemprary - 4 100 - 100 2
Issues
Total| |20 | 5 | 4 300 300 600 27
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Fourth Semester Contact Hours: 28Hrs.

Course CourseTitle Load Marks Distribution | Total | Credits
Code Allocation Marks
L | T | P/ Internal | External
BBA 401 Reseach Methoddogy 3 |-1]12 40 60 100 4
BBA 402 Financial Management 4 |1 - 40 60 100 5
BBA 403 Consuner Behaviour 4 |1 - 40 60 100 5
BBA 404 Businesd aws-| 3 | 1/|- 40 60 100 4
BBA 405 IncomeTax Act 311 - 40 60 100 4
BBA 406 Production and Operations 3 |-1]12 40 60 100 4
Management
BBA 407 Viva Voce - - |- 50 50 2
Total | 20 | 4 | 2 240 410 650 28
Fifth Semester Contact Hours: 26 Hrs.
Course CourseTitle Load Marks Distribution | Total | Credits
Code Allocation Marks
L [T | P| Internal | External
BBA 501 Business Environnmg 4 |1 - 40 60 100 5
BBA 502 Management ofFinancial 3 (1]- 40 60 100 4
Systems
BBA 503 | Advertising and Sales 3 |1]|- 40 60 100 4
Management
BBA 504 Managing acrossculture 3|11 - 40 60 100 4
BBA 505 Indired Taxes 311 - 40 60 100 4
BBA 506 Seminar on Training Report - - - 100 - 100 5
Total | 16 | 5 | - 300 300 600 26
Sixth Semester Contact Hours: 28 Hrs
Course CourseTitle Load Marks Distribution | Total | Credits
Code Allocation Marks
L [T | P| Internal | External
BBA 601 Corporate Srategies 4 |1 - 40 60 100 5
BBA 602 Small Businessnd 3 | -12 40 60 100 4
Entrepreneurship
BBA 603 E- commerce 3 2 40 60 100 4
BBA 604 Businesd_aws-Il 3 /1] - 40 60 100 4
BBA 605 Banking and Insuiance 31/ - 40 60 100 4
Services
BBA 606* Projed Presentation - - - 40 60 100 5
EVSC101 Environnmental Science 1 2 20 30 50 2
Total | 17 | 3 | 6 260 390 650 28

*The projectviva of BBA 606will be conducted bythe external examiner.
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Instruction to the Paper Setters
1 Therewill betwo sections of Question Paper; Section A and Setion B

1 Sedcion A (20 Marks): It comsists of 10 compulsory shat natesof two marks each that coversal the
units equally.

1 SedcionB (40 Marks): Itscondgsts of 08 questions (ques. 2to ques. 9) of 10 marks each (two
gusstions fromeach mit asmentionedbel ow)

0 Ques2 andQuestion 3from Unit | (Choicebetween 2 and 3 aly) o
Ques4 andQuestion 5 from Unit Il (Choice between4 and 5only)
0 Ques6 andQuestion 7 from Unit |11 (Choice between 6 and 7only)
0 Ques8 andQuestion 9 from Unit IV (Choice ketween 8 and nly)
1 It iscompulsay to attempt one question from each unit.

1 In Numerical based papersthe pager setter shauld set one rumerical question from each
unit wherever it is passible.
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HVPE 101 Human Values & Professional Ethics

Objective/sand Expeded outcome:

To help the students to discriminate between valuable and superficial in the life. To help develop the critical
ahility to distinguish between essence and form, or between what is of value and what is swerficial, in life - this
ability is to be developed not for a narrow areaor field of study, but for everyday situationsin life, covering the
widest possble canvas. To help students develop sensitivity and awareness; leading to commitment and courage
to act on their own belief. It is not sufficient to develop the discrimination aility, it is important to act on such
discrimination in a given situation. Knowingy or unknowingly, our education system has focused on the skill
agects (leamning and doing) - it concentrates on providing to its students the skillsto do things.  In other words, it
conentrates on providing fHow to dod things.  The aspects of understanding fiWhat to dod or MWhy something
should be doned is assumed. No significant cogent mateia on understanding isincluded as a part of the curriculum. A
reallt of this is the production of graduates who tend to join into a blind race for wedth, postion and jobs. Often it
leads to misus of the skills, and confusion and wealth that breeds chaos in family, prablemsin society, and imbaance
in nature. This course is an effort to fulfill our regponghility to provide our students this Sgnificart input abaut
understanding. This course encouragesstudents to discover what they condder valuable. Accordngly, they should
be able to discriminate between valuable and the superficial in real situations in their life. It has been
experimentedat Il TH, IITK and UPTU on a large scale with significant results.

PART A
1. Courselntroduction - Need, Basic Guidelines, Content and Processfor Value Education
I  Understanding the need, basicguidelines,content and process for Value Education.
1 Self Explorationi what is it?- its content and process ANatural Acceptance and Experiential
Validation- asthe mechanism for self exploration.
Continuous Happinessand Prosperity- A look at basicHuman Aspirations
Right understanding, Relationship and Physical Facilities- the basicrequirements for fulfillment of
agirations of every human being with their correct priority
Understanding Happiness and Prosperity correctly- A critical appraisalof the current scenario
Method to fulfill the above human agirations: understanding and living in har mony at various
levels (6 Hrs.)
2. Understanding Har mony in the Human Being - Har mony in My self!
f  Understanding humanbeing as a m-existenceof the sentient A and the material ABody
f  Understanding the needs of Self (A ) and BBody - Sikhand Swidha
1  Understanding the Body asan ingrument of A (I being the doer, seer and enjoyer)
f  Understanding the characteristicsand activitiesof A and harmony in A
1  Understanding the harmony of | with the Body: Saryam and Swasthya; correct appraisal of
Physical needs, meaning of Prosperity in detail

1  Programsto ensure Saryam and Swasthya (6 Hrs.)
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3. Understanding Har mony in the Family and Society- Har mony in Human-Human Relationship

1
f

Understanding harmony in the Family- the basicunit of humaninteraction.

Understanding values in human-human relationship; meaning of Nyaya and program for its
fulfillment to ensure Ubhaytripti; Trug (Vishwas) and Regect (Samman) as the foundational
values of relationship.

Understanding the meaning of Vishwas; Difference between intention and competence
Understanding the meaning of Samman, Difference between regect and dif ferentiation; the other
salient valuesin relationship

Understanding the harmony in the society (society being an extenson of family): Samadhan,
Samridhi, Abhay, Sah-astitva ascomprehensive Human Goals

Visuwdlizing a universal harmonious order in society- Undivided Society (Akhand Samaj),
Universal Order (Sarvabhaum Vyawastha )- from family to world family!

(6 Hrs.)
PART B

4. Understanding Har mony in the Nature and Existence- Whole existenceas Co-existence

f
f

il

Understanding the harmony in the Nature

Interconnectedness and mutual fulfillment among the four orders of nature- recyclabili ty and self-
regulationin nature

Understanding Existence as Co-existence (Sah-astitva) of mutually interacting units in all-
pervasive space

Holistic perception of harmony at all levels of existence (4 Hrs))

5. Implicationsof the above Holistic Under standing of Harmony on Professional Ethics

=A =4 =4 -

= =4

Natural acceptance of human values

Definitivenessof Ethical Human Conduct

Basisfor Humanistic Education, Humanistic Constitution and Humanistic Universal Order
Competencein professional ethics:
0 Ability to utilize the professional competencefor augmenting universal human order

0 Ability to identify the scope and characteristics of people-friendly and eco-friendly production
systems

o0 Ability to identify and develop appropriate technologies and management patterns for above
production systems

Casestudiesof typical holi stic technologies, management modelsand production systems
Strateyy for transition from the present stateto Universal Human Order:

o Atthelevel of individual: associally and ecologically responsble engineers, technol ogists and
managers

0 Atthelevel of society: as mutually enriching ingitutions and organizations
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Remmmended Books:
1. R RGaur, R Sangd, G P Bagaia, 2009, A Foundation Coursein Value Education.

Suggested Readings /Books:

Ivan lllich, 1974, Energy & Equity, The Trinity Press, Worcester, and HarperCollins, USA

E.F. Schumadher, 1973, Small is Beautiful: a study of economics as if peqple mattered, Blond & Briggs, Britain.

A Nagrgj, 1998, Jeewan Vidya ek Parichay, Divya Path Sansthan, Amarkantak.

Suwssan George, 1976, How the Oter Half Dies, Penguin Press. Reprinted 1986, 1991

PL Dhar, RR Gaur, 1990, Science and Humanism, Commonwealth Purblishers.

A.N. Tripathy, 2003, Human Values, New Age Intemational Publishers

Subhas Palekar, 2000, How to practice Natural Farming, Pracheen(Vaidik) Krishi Tantra Shodh, Amravai.

Donella H. Meadows, Dennis L. Meadows, Jorgen Randers, William W. Behrens 111, 1972 Limits to Growth i Club of Romed s

report, UniverseBooks.

9. E G Sedbauer & Robert L. Berry, 2000, Fundamentals of Ethics for Scientists &Engineas , Oxford University Press

10. M Govindrgiran, S Natrajan & V.S. Senthil Kumar, Engineaing Ethics (including Human Values), Eastern Econamy Edition,
Prentice Hall of India Ltd

11. B P Banerjee, 2005, Foundations of Ethics and Management, Excd Books.

12. B L Bgjpai, 2004, Indian Ethos and Modern Management, New Royal Book Co., Lucknow. Reprinted 2008.
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BBA101 Principles of Management

Objective/sand Expeded Outcome: The course aims at providing fundamental knowledge and exposure to
the concepts, theoriesand practicesin the field of management. It focuseson the basicroles,skills and functions
of management, with special attention to managerial regponghility for effective and efficient achievement of

goals.

Unit | (12 Hrs.)
Introduction: Definition, nature, scope, importance, functions of management and manager, managerial roles
and skills. Evoluti on of management thoughts and Thinkers: Scientific Management, General administrative
theories, Quantitative approach, Behavioural approach, Systems approach, Contingency approach.

Unit 11 (12 Hrs.)
Planning: Nature, scope and objectives of planning, types of plans planning process busness forecaging,
concept and process of MBO. Decision-M aking: Importance, types, process approaches and decision making
conditions

Unit 111 (12 Hrs.)
Organising: Concept, nature, types, process and significance, principles of an organization, span of control.
Departmentation; Delegation; centralization and Decentrali zation. Staffing: Concept, nature and i mportance of
staffing.

Unit IV (12 Hrs.)
Controlling: Nature, scope, control process tools and technigues of control. Modern management
techniques: introduction to various latest techniques. Busness process Re engineering, busnessoutsourcing,

benchmarking, kaizen, six sigma, knowledge management, jug in time management, total quality management

Suggested Readings /Books:
1 Harold Koontz & Heinz Weihrich, Essntials of Management, Tata McGraw Hill
1 Stephen Robbins & Coulter Mary, Management, Pearsons
1V SPRao & V H Krishna, Management, Excd Books
9 Heinz Weihrich & Harold Koontz, Management (A Global Perspedive), TataMcGraw Hill
1 K Ghuman & Kashwathappa, Manangement, Tata McGraw Hills
9 Stoner, Freeman, Gilbert Jr., Management , Prentice Hall

1 Richy W.Griffin, Management, AITBS (f_\
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1 Robins, Principles of Management, AITBS

BBA102 Mi cro Economics

Objectivels and Expeded Outcome: This course will cover the area of economics commonly defined as
microeconomics which is concemed with the individual parts of the economy such asindividual businessesor
industries, individual consumers, and individual products. The course aims to provide a thorough introduction to
economic theory. Staring from the basic concepts of microeconomics, utili ty functions, production functions,
demand and supply, effect of market forces. The goal is to study whether the economy uses our limited

resourcesto obtainthe maximum satisfaction possble for society.

Unit | (12 Hrs.)
Meaning, Nature and scope of micro economics, limitations of microeconomic theories. Basic Concepts:
Marginal and incremental principle contribution, oppotunity cost, equilibrium, basic problems of economy.
Utility: Cardinal utility approach, diminishing marginal utility, law of equi-marginal utility,_ordinal utility
appraach, indifferencecurve, marginal rateof substitution, budgetline and consumer equilibrium

Unit 11 (12 Hrs.)
Determinants of demand, law of demand, exceptionsto law of demand, Measurement and degrees of eladicity
of demand-Price, income and cross elasticty; Relationship between average revenue, marginal revenue and
total revenue

Unit 111 (12 Hrs.)
Short run and long run production functions, laws of returns, optimal input combination, classification of costs,
short run and long run cost curves and their interrelationship, Planning curve and envelope curve, internal and
external economics of scale, revenue curves,optimum size of the firm, factors affecting the optimum size

Unit 1V (12 Hrs.)
Equilibrium of the firm and industry- perfect competition, monopdy, monopdistic competition, discriminating
monopdy, agects of non-price competition; group equilibrium, excess capacity, selling costs, oligopdistic
behaviour, characteristics of various factors of production, marginal productivity theory and modern theory of
distribution, determination of rent; quasi rent; classical and loanable funds theory, alternative theories of interest

and wages.

Suggested Readings/ Books:
1 D. Salvatore, Microemnamic Theory, Tata McGraw Hill.
9 D N Dwivedi, Managerial Economics, Vikas Publishing
1 R H Dhdkia and A.N. Oza, Microecmnamics for Management Students, Oxford University Press.
1 P.L. Mehta, Managerial Economics, Sutan Chand.
9 D Kreps, MicroEconomics for Managers, Viva Books Pvt. Ltd.
1 L. Petersonand Jain, Managerial Econamics, Peason Education
1 Koutsayiannis, Modern Microecanomics, Maanillan Publicéions

BBA103 Financial Accounting

((‘\.
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Objective/s and Expeded Outcome: The aim is to provide an understanding of the basic principles of
accounting and their application in business. The course is designedto make the student familiar with generally
accepted accounting principles of finarncial accounting and their applications in busness organizations
excluding corporateentitles.

Unit | (12 Hrs.)
Introduction to Accounting: Meaning Objectives Basic Accounting Terms. Accounting Principl es. Meaning
and nature, Accounting Concepts. Basesof Accouwnting, Nature of Accouwnts, Origin of Transactions Source
Documents and Vouchers Accounting Equations Rules of Debit and Credit Recordng of Transactions Book of
Original Entry-Journal, Special Purpose Journal, Ledger Posting From Journal and ledger Balancing, Subsidiary
Books

Unit 11 (12 Hrs.)
Trial Balance: Meaning, Objectivesand Preparations of trial balance, Errors. Types of Errors and Rectification
of errors, Bank Reconciliation Staement, Capital Expenditure, Revenue Expenditure, Deferred Revenue
Expenditure

Unit 111 (12 Hrs.)
Accounting For Depreciation, Provision and Reserves. Preparation of Manufacturing, Trading and Profit and
Loss Account, Balance Sheet (With Simple Adjustment in Preparation of Financial Staements)

Unit IV (12 Hrs.)
Accounting For Non Profit Organisations. Receipts and Payment Account, Preparation of Income and

Expenditure Accounts and Balance Sheet from Receipts and Payment Account with Additional Information

Suggested Readings/Books:
9 S.N. Maheshwari, An Introduction to Accountancy, Vikas Publicaion
9 Mukherjee & Hanif, Fundamentals of Accounting, Tata McGraw Hill
1 Khatri, Financial Accounting, Tata McGraw Hill
1 Libby, Financial Accounting, Tata McGraw Hill
9 Guruprasad Murthy, Financial Accourting, Himalaya Publishing.

BBA104 Business Communication — |

Objective/sand Expected Outcome: The course aims at providing fundamental knowledge and expaosure to
the concepts, theories and practicesin the field of communications. This course is desgned to make student
conversant with the basic forms, formats and techniques of business communications. This course will give
student the expaosure of all relevant communicational theories so that they become a highly confident and
skilled writer.

Unit | (12 Hrs.)
Basic parts of speech: Noun pronoun, verb, adjective, adverb, preposition, aticle, idioms, one word
substitution. Tenses. introduction, usesof present, pastand future tense, Use of prepositions anjunctions and

interjections Useof punctuations

Unit 11 (12 Hrs.)

@
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Senences: simple compound and complex formation, transformation of sentence: active and passive,
affirmative and negative interrogative and assertive, degree of comparison, conversation ,Direct and indirect
speech. Correct word usagei Homonyms, antonyms and synonyms.

Unit 111 (12 Hrs.)
Business Communication i its meaning & importance. Barriers to effective Communication. Types of
communication i Verbal communication and non- verbal Communication Basic M odel of Communication:
History of communication theory, Shannon and Waver s model of communication, encoding and decodng,
feedhback, noise. Esentials of effective businesscommunicationi 7 C s of communication.

Unit IV (12 Hrs.)
Business leter writing: need, functions and kinds, layout of letter writing, types of letter writing: persuasve
letters, request letters, saleslettas, complaints and adjusments; departmental communication: meaning, need
and types:interview letters, promotion. letters, reggnation letters, newsletters, circulars, agenda, notice, office
memorandums, office orders, pressrelease, job application, leave application. Businessetiquettes:Email and net
etiquettes etiquetteof the writtenword, etiquetteson the telephone, handli ng business meetings.

I mportance of non-verbal communication i positive gestures,symbaols and signs, physical appearance & the
art of self-presentation & conduct. Review/summarizing of newspaper articles, featuresetc, on the spot writing
of dialogues/ cornversation building.

Suggested Readings/ Books:

Wren & Martin, English Grammar and Composition, Sultan Chand & Sors.

Lesikar, BusinessCommunication: Making Connedions in aDigital World, McGraw Hill

S C Sharma, Shiv N. Bhardwaj, A Textbook of Grammar and Compasition, Jawahar Book centre
Boove, Thill, Chaturvedi, BusinessCommunication Today, Peason Educaion.

Murphy and Hil debrandt, Effective BusinessCommunication, Tata McGraw Hill Educétion.
Krizan, Buddy, Merrier, Effective BusinessCommunication, Cengaye Learning

S. JMcGraw, Basic Managerial Skills for All, Prentice Hall of India.

E R I I )

BBA105 I ntroduction to Computers —|

Objectivel sand Expeded Outcome: This is a basicpaper of IT to familiarize the students with computer and
it s applications in the relevant fields and exposes them to some functions of Microsoft office and with its

utility.

Unit | (12 Hrs.)
Computer Fundamentals: Data, Ingruction and Information, Characteristics of Computers, Various fields of
application of Computers, Input-output Devices (Hardware, Software, Humanware and Firmware),Advantages
and Limitations of Computer, Block Diagram of Computer, Function of Different Units of Computer,
Classification of Computers. Data Representation: Different Number System (Decimal, Binary, Octal and
hexadecimal) and their Inter Conversion.

Unit 11 (12 Hrs.)
Computer Software: Typesof Software, Application software and system software, Compiler and Interprete,

Generations of languages, Low and High Level Languages. Computer Memory: Primary Memory &
Seondary memory. Storage Meda. Introduction to Windows Operating System:  All %
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Manipulation: Creating Directory, Sub Directory, Renaming, Coping and Deleting the Directory File
Manipulation: Creating a File, Deleting, Coping, Renaming a File Using accesries such as calculator, paint
brush CD player, etc.

Unit 111 (12 Hrs.)
Introduction to M S-Word: Introduction to Word Processng, it s Feaures, Formatting Documents, Paragraph
Formatting, Indents, Page Formatting, Header and Foater, Bullets and Numbering, Tabs, Tables, Formatting the
Tables, Finding and Replacing Text, Mail Merging etc. Introduction to M'S Powerpoint: PowerPoint,
Featiresof MS PowerPoint Clipping, Slide Animation, Slide Shows, Formatting etc.

Unit IV (12 Hrs.)
Introduction to MS-Excel:  Introduction to Electonic Spreadsheets, Fedaure of MS-Excel, Entering Data,
Entering Series, Editing Data, Cell Referencing, ranges, Formulae, Functions, Auto Sum, Copying Formula,
Formatting Data, Creating Charts, Creating Database Sorting Data, Filtering etc.

Suggested Reading/ Books:

P.K.Sinha, Fundamental of Computers, BPB

Ron Masfield , MS-Office, Tech pubicéion

Leon & Leon, Internet for Everyone Leon, Tech World

Curtin, Foley, Sen, Martin, Information Tecmology, Tata MCGraw Hill
Sanjay Saxena, A First Course incomputers, Vikas Publication

E
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Seqw Semest

BBA 201 Organization Behaviour
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Objective/s and Expeded Outcome: This course emphasizs the importance of human captal in the
organizations of today. It gives an insight to the students regarding individual and group behaviour in any

organization.

Unit | (12 Hrs.)
Introduction: Meaning of organizational behaviour and its relevance in today s busness environment,
contributing disciplines to Organization Behaviour (OB), role of OB in management practices, challenges and
opportuniti esfor OB.

Unit 11 (12 Hrs.)
Individual behaviour in organization: Foundation of individual behaviour, understanding self; perception 1
nature, importance, percepual selectivity, stereotyping, halo effect. Leaming and its theories, behaviour
modification. Attitudes: importance, components and major job attitude. Personality, mearning, self concept,
self-esteem, major determinants of personality. Motivation, types of motivation, theories of work motivation
given by Maslow, Herzberg, McGregor, Vroom and Porteri Lawler.

Unit 111 (12 Hrs.)
Group behaviour in organization: Group dynamics, Types of groups, Group norms and roles, Group
cohesgveness Group development and facilitation. Understanding work Teams and types of team, Creating
effective team. Dynamics of managerial leadership: nature, leadership styles, trait, behavioral, contingency
theories,and managerial grid.

Unit 1V (12 Hrs.)
Inter- personal behaviour in organization: power and politics, Management conflict, Organisational culture,
Organisational change, Stressmanagement

Suggested Readings/ Books:

Robbins, Organization Behaviour, Pearson Education Asia

Luthans, Organization Behaviour, Tata McGraw Hill

Newstrom, Organizational Behaviour: Human Behaviour at Work, Tata McGraw Hill
L.M. Prasad, Organisation Behaviour, Sutan Chand

Parikh, Gupta, Organisational Behaviour, Tata McGraw Hill

Aswathappa, Organization Behaviour, Himalaya

=A =4 =a-a-a=2

BBA202 MACR O ECONOMICS

Objectivels and Expeded Outcome: The Macroeconomics course is designed to provide students with a
unified framework that can be used to analyze macroeconomic issues such as flow of income and expenditure,
national income, consumption function, theory of investments, interestrates determinants, inflation, monetay
and fiscal pdlicies.

Unit-1 (12H
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Macroeconomics. Meaning, nature and scope. Basic concepts used: Stock and flow variables, partial and
general equilib rium, static and dynamic analysis. Cir cular flow of income and expenditure. National income:

Concepts, measurement , difficulties and importance

Unit-I1 (12 Hrs.)
Theory of Income and employment: Clasdcal theory of output and employment, Say s law of markets.
Keyndan theory of income detemination. Consumption Function: Meaning, deteminants and importance.
Theory of consumption: Absolute income hypotheds, Relaive income hypothesis, Permanent income
hypathess, life Cycle Hypothese.

Unit-111 (12 Hrs.)
Theory of Invedment: Types of investment, deteminants of invedment, marginal efficiency of captal, net
present value, internal rate of return, Interest rate determination: Classical, Neo-classcal and Keynesian
theories. Theory of Multiplier: Staticand dynamic multiplier, tax multiplier, foreign trade multiplier, balanced

budget multiplier, leakages from multiplier,| mportanceand limitations

Unit-1V (12 Hrs.)
Inflation: Meaning, types, and theories. Stabilization policies: Monetay and fiscal pdicies. Money: Its
function and role: Quantity theory of money, Fisher and Cambridge equations Keynes views about money and
prices.

Suggested Readings/ Books:

Erold Soga, Macro Economics, Peason Education.

Aggawal, Macroemnamics Theay and Policy, Peason Educaion.

Samuelson, Nordhaus, Chaudhri, Macroecnomics, TataMcGraw Hill

D. N Dwivedi, Macro Economics, McGraw Hill Educaion.

Mishra and Puri, Modern Macro-EconamicsTheory, Himalaya Publishing House.
Shapiro, Macro-Economics Analysis, McGraw Hill Education.

Mark Hirschey, Fundamentals of Managerial Economics, Cengage Leaning.

E R

BBA 203 Business M athematics

Objective/sand Expeded Outcome: This mathematics aurse emphasis the mathematics required in general
busnessprocesses. This course is designed to prepared students for mathematical and analytical applications
required in subsequent business and economic courses This course covers those topics which can be usedin day
to day busness transactions and covers the mathematical processesand tedniques currently usedin the fields of

busnessand finance

Unit | (12 Hrs.)
Logaithm and set theory- definition of set, methods of descaibing a set, types of set sub setsand their
properties, compliment of set operations of sets, fundamental law of algebra of sets,de Morgan s law, Venn

Diagram, application of setsin prodemsbasedon number of elements of the set

Logarithms:-definitions fundamentals properties of logratihm with proofs, base changing formula with proof,

problem solving without using log table, application of logarithm in solving problem based on

compound intrest, depreciation and population growth using log tables. )
N

Unit |1 -
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Matrices and Determinants: definition of matrix, equality of matices, types of matrices, scaler
multiplications, operation on matices, transpase of matrices, symmetric and skew symmetic matices,
deteminants- introduction, Minors & Cofactors, adjoint of a matrix, inverse of a matrix, application of matrices
in solving system of linear equations, using Cramer s Rule and matrix inversion method .

UNIT 111 (12 Hrs.)
Derivatives- definition of derivatives,derivative from first principle, derivative of sum, Difference, Product and
Quotient of two functions chain rule, derivative of parametric equations, differentiation of one function w.r.t.
another function , Implicit functions logarithmic Differentiation, Derivative of second order, application of
derivatives- maximaand minima.

UNIT IV (12 Hrs.)
Binomial Theorem- introduction to binomial theorem, problems basedon binomial theorem, general term,
particular terms, middle term, binomial theorem for any index, applications of binomial theorem. L ogarithms-
definition , fundamental properties of logarithms with prod's, base changing formula with prod, problem
solving without using log table, application of logarithms in solving prodem basedon compound interest,
depreciation and population growth using log tables.

Suggested Readings/ Books:
9 Trivedi, BusinessMathematics,1st edition, Peason Educdion.
1 Srcheti and Kapoor, BusinessMathematics, Sultan Chand and Sons.
1 Raghavachari M., Mathematics for Management, McGraw Hill Education.
1 Cleaves, Cheryl, and Hobbs, Margie, BusinessMathematics 7th Edition, Prertice Hall.
9 Khan, Shadab, A Text Book of BusinessMathematics, Anmol Pulications
1 Charles D.Miller, Stanlay A. Sdtzman, BusinessMathematics, Pearson Education

BBA 204 Cor porate Accounting

Objective/s and Expeded Outcome: To make the student familiar with corporate accourting proceduresand

in-depth knowledge of preparation of various accountsrelatedto corporatefield.

Unit | (12 Hrs.)
Accounting For Share Capital Transactions- Issue Of Sharesat Par, at Premium and at Discount; Forfeiture
and Re-Issue of Shares; Buy-Back of Shares; Redemption of Preference Shares - Statutory Requirements,
Disclosure In Balance Sheet; Rights Issue. Issue and Redemption of Debertures: Issue of Debertures-
Accounting Treatment and Procedures; Redemption of Debentures; Conversion of Debentures into Shares.
Underwriting of Issues; Acquisition of Busness, Profits Prior To Incorporation; Treatment of Preliminary

Expenses

Unit 11 (12 Hrs.)
Preparation And Presentation of Final Accounts: Provisions and Reseves; Determination of Managerial
Remuneration; Appropiiation out of Profits; Transer of Profits to Reserves; Payment of Dividend, Transfer of
Unpaid Dividend to Investor Education and Protection Fund; Bonus Shares and Payment of Interest out of

Capital ﬁ
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UNIT-II'I (12 Hrs.)
Accounting Treament for Amalgamation and Reconstruction of Companies: Internal Recongruction
Holding and Subsidiary Companies - Accourting Treatment and Disclosures; Consolidation of Accounts
Valuation of Goodwill and Shares

Unit IV (12 Hrs.)
Overview of Financial Reporting In Respectof Various Kinds of Financial I nstituti ons

Like Mutual Funds, Non Banking Finance Companies, Merchant Bankers, StockBrokers, etc.
Computerised Accounting : Accounting Software: Role of

Computersin Accounting.

Suggested Readings /Books:
T M.C.Shukla, T. S. Grewal & S. C. Gupta, Advanced Accounts, Sultan Chard & Company Ltd.
1 R.L. Gupta & M. Radhaswamy, Company Accounts, Sutan Chand & Sons,
1 S.N. Maheshwari, Corporate Accounting, Vikas Publishing House.
9 T.P Ghash, Accounting Standards and Corporate Accounting, Taxman  sNew Delhi.

BBA205 BUSINESSCOMMUN ICATION —II

Objective/s and Expeded Outcome: The main aim of this course is to develop the reading, listening, writing
and presantation skills of the undergraduatestudents. The students should be able to act with confidence, should

be clear about their own personality, character and future goals.

Unit | (12 Hrs.)
Developing Reading Skills: identify the purpose of readng, factors effecting read ng, learning how to think and
read developing effective reading habits, readng tactics and strategies. training eye ad training mind,
Recognizing a broad range of thought pattens in readng selections, readng and interpreting visuals, making
inferences, recognizing facts and opinions

Unit 11 (12 Hrs.)
Developing Listening Skills: importance, purpose of listening, art of listening, factors affecting listening,
components of effective listening, process of listening, principlesand barriers to listening, activitiesto improve

listening.

Unit I11 (12 Hrs.)
Developing Writing skills: planning, drafting, revision, editing, paragraph writing, precis making. Letter
Wri ting: Inter-office memorandums notice, advertisement, faxes, e-mails, sales letters, request letters, order
letters, good news and bad news letters. Resume Wri ting: planning, organingng contents, layout, guidelinesfor
good reaume Report Wri ting: structure, types,formats,drafting of varioustypes of report.

Unit IV (12 Hrs.)

@



Punjab Tednical University
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Developing speaking skills advantages and disadvantages, Conversation as communication, extempore,
speaking, art of public speaking, Meetings preparations, Group communication through committees, conference
and other formal communication with public at large, seminar, symposia and conferences, Ambiguity
avoidance. Group Discussion- Nature, uses and importance, guidelinesfor GD. Presentations. Four P s of
presentation, structuring, rehearsing, and delivery methods, effective Presentations Interviews. Preparation

techniques,frequently asked questons, projecting a positi ve image

Suggested Readings/ Books
9 Lesikar, Petit, BusinessCommunication, All India Travder bodkseller.
1 Pal, Rajendra & Korlahalli, Es®rtials of BusinessCommunication, Sutan Chand & Sons
9 Bovee Thill and Chaturvedi, BusinessCommunication, Peason Education.
1 Lillian, Chaney, Intercultural BusinessCommunication, Pearson Education.
1 Chaturvedi, Mukesh, BusinessCommunication: Concepts, Cases & Applications, Pearson Education.

BBA206 Computer Applications—II

Objective/sand Expeded Outcome: This is a basicpaper of IT to familiarize the students with computer and

it sapplicationsin the relevant fields and expasesthem with its utility.

Unit | (12 Hrs.)
Operating System Concept: Introduction to Operating System; Function of OS, Typesof Operating Systems
Boating Procedure, Stat-up Sequence, Details of Basic System Configuration. DOS: Elementary knowledge of
DOS commands DIR, CLS, DATE, TIME, MD, CD, RD, RENAM, DEL, BACKUP, RESTORE, COPY,
SCANDISK, CHKDSK. Differencebetween windows and DOS.

Unit 11 (12 Hrs.)

Introduction: definition of data,uses & need of datain organizations. Introduction to DatébaseSystems: File
System versus a DBMS, Advantages of a DBMS, Desgibing and Staing Datain a DBMS, Queries in a
DBMS, Structure of a DBMS, People who deal with Database.

Unit I11 (12 Hrs.)
Computer Network & Communication: Network types, Néwork topdogies, Network Communication
Devices, Physical Communication Meda, Network Protocol (TCP/ IP). An Introduction to the World Wide
Web: Concepts of Web Technology, Web Browsers, Internet and Intranet, Various applications of Internet such

asSeachEngines, email, information gathering, retailing, Telnet, ftp etc.

Unit IV (12 Hrs.)
Using M s-Access: Getiing Familiar with Access Objects: Tables,Queries,Forms Repotrts, and Modules.
Creating Tables, adding and deleting records, Querying: creating, saving and editing; joining tables in queries
Forms: creating and using forms Reports: creating and printing reports,

Sugoested Readings / Books:

1 ITL, ESL, Introduction to Infotech, Peason Education. (f-\
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Goyal, Anita, Computer Fundamentals, 1st Edition, Peason Educaion.

Leon and Leon, Introduction to Information Tecmoalogy, Vikas Publishing House.

Joseph A. Brady and Ellen F Monk, Problem Solving Cases in Microsoft and Excd, 4thAnnual Edition, Thomson Learning.
Rajaraman, V., Introduction to Information Technology, Prertice Hall of India.

Degoak Bharihoke, Fundamertals of Information Techology, 3rd Edition, Excd Books




BBA 3% Semseter 20130nwards

HUMAN RESOURCE MANAGEMENT BBA 301
Max.Marks: 100
External Assesment: 60
BB301 Internal Assesment: 40

Objedive: To provide an in-depth overview of the field of HRM, what are the roks and
responsillities of HR professonals how the primary functions affed the broader busiress
strateqy.

Unit 1
Nature, scqe, role and importance of HRM. New trends in HRM due taglobalization
deregulationand techndogical advancements,HRM pradices inIndia,issuesand challenges

Unit Il
Job analysis. steps inanalysing job and introdation o methods ofcolledingjob analysis
information,Job description, job sgdfication, job degn, job smplificaion, job rogtion, job
enrichment and jobenlargement.

Unit Il
Reauitment: sources ofreauitment, pdicies andprocedure of requitment, sdedion process,
testingand interviews, Placementand induction transfer and promation.

Unit IV
Human Resouce Development: Identificaion oftraining neads and techniques of training,
employee development and career planning, Wage and salary administration and incentives,
Performarce appraisal, methodsand problems ofperformance appraisal.

Suggested Readings:
1. RaoV.S.P. Human Resouce Management, Excel books

2. Monreppaand Sai yadan, Personrel Management, Tata Mcgraw Hill.
3. Desder, Garg, Human Resouice Management, Peasoneducation.

4 CB. Memaia Pesoa Management Himahya

5 K. Aswathapa Human Resource ManagementTata McGrawHill

6 CB. GuptaHuman Resource ManagementSultan Chandand Sons



MAR KETING MANAGEMENT (BB302)

Max.Marks: 100
External Assessment: 60
Internal Assesment: 40
Objedive: Marketing is one of the foremost functions of Managmentin present day corporate
world, its undrstanding results in developing best products in tems of goodsand services that
brings consuner satisfadion. This coursewill imbibe the basic understanding among thestudents
to become secessful marketers.

Unit |
Marketing: Nature and Scope of Marketing, custaner needs, wants and demard. Various
Marketing Concepts: production, poduct, selling, marketing and socetal marketing, Analyzing
marketing environment: micro, maao Environrment

Unit Il
Market segmentation: neead, concept, nature, basis and strategies, mass marketing vs.
Segmentation.
Marketing mix: 4Ps of products and Ps of ®rvices, canporents andfadors affeding

Unit [lI
Product dedsions: product definition, new product development process, and product life
cycle, positoning, branding, packaging and labeling decisions
Pricing dedsions: importance, objectives, designing strategies, Pricing Techniques

Unit IV
Product promotion: promotion mix-introduction, importance, advantages and disadwantages of
various componentsnd factors affecting.
Distribution: types of channel, fadorsaffecting dedsion, Designing and Managing
Marketing Channel, Managing Retailing, physical distribution system and its comporents

Suggested Readings:

1.Kotler,P., Keller, K.L. Koshy, A. and Jha, M., Marketing Management: ASouth Asen
Perspedive, PearsonEducaion.

2. Erd, M., Walker, B., Stanton,W. and Pandit, A M arketing Management, Tata McGraw Hill.
3. Ramaswamy, V.S andNamakunari, S. Maketing Management: GlobaPerspedive Indian
Context, Macmillan Publishe's India Ltd.

4. Saxena, Rapn, Marketing Management,Fourth Edition, Tata McGraw Hill Educaion Pvt. Ltd.



COST /MANAGEMENT ACCOUNTING BBA303

Max.Marks: 100
External Assessment: 60
Internal Assesment: 40

Objectives: To familiarize studentswith basic knowledge of cost and maregement acouning.
To equip studers with problem solving skills and to enable studentsto apply knowledge in
dedsion makirg.

Unit |
Introduction: Costand Cost Accouning, Scope, Objedives, Advantages and disadantages,
Instalktion of cosing system. Differences Between Cast Accouningand Finarcial Accouning and
ManagementAccouning, Analysisof Costi Preparation of costsheet, estmate, ender and
guotation, Magrial Control: concepts and tehniques, prcing of material issueslLabourcontrol :
labour turnower, idle time, methods ofvage payment

Unit Il
Overhead control: classfication, allocation, appottionment andabsorption of oerheads, Marginal
Costng: contribution, P/V ration; Break even analysis, margin of safety, applicaion of marginal
cosingtechniques.

Unit 1l
Standhrd Cosing and Variance Analysis: material variances, labourvariances, Reconciliation of
cost andfiinarcial Acoounts.Budgetary Control: Meaning, Classifcation, types of budget
(fundamentals only).

Unit IV
Finarcial Staterment analysis: Meaning, objectives and Techniques mcluding Ratio Analysis.
CashFlow Statement (as per AS14),

S ted Readings:
Khan & Jain, Cost Accounting, Tata McGraw Hill

1.

2. Jawahar, Cost Accouning, Tata McGraw Hill

3. Wilson,Cost Accouning, Himalya publications

4. Gupg, Sharma, Ahuja, Cost Accouning, FK publicaions
5. Nigam & Jain: Principles & Practices, PHI Learning



Business Statistics BBA-304
Max. Marks: 100
External Assesment: 60
Internal Assesment: 40

Objective: thecoursewill enable thestudentdo understand statstics, howand when to appy
statsticd techniques to dasion makingsituationsand how to iterpret the results.

Unit-|
Statistics : Definition, Importnce & Limitation, Coledion ofdata, classfication and
presentation offrequency distribution
Meaaures of Central Tendency and Dispersion : Meaning and objectives of measureof central
tendency- arithmetic mean, medan, mode geomeric mean and harmonic mean, characteristics,
applicaionsand limitations of tliessemeasures; Measureof variation, range, gquartile deviation,
mean deviation and staglerd deviation, ®efficient of variation.

Unit Il
Correlation and Regresson : Meaning of correlation ,types of correlation positve and methods
of studying correlation, Lines ofregresson, co-efficient ofregression, sandard error of estimat.

Unit 11
Index numbers and Time seies: Index numberand theiruses in busiess;constriction of
simple and weighed price, quantity and value index numbes, test foran ideal index numbe,
Components of ime seies- seaular trend, cyclical, seasonaland irregular variations. Methods of
estimatingsecular trend and ®asonal indces : wse of time saies in bugness

Unit IV
Probability & Probability Distributions : Definition, Basic concepts, Eents andexperiments,
randomvariables, expeded value Types of probability: Classi@ approach, Relative frequency
approech or empirical probability, Subjective approach to prdoability, Theorems of pobability:
Addition the@em, Multiplicaion thewem, Conditional probability, Bays Theorem,

S ted Readigs:
1. Sancheti and Kapoor V.K,Statigics Theory, Methods &Application, Sultan Chand &Sons,

2. RP.Hood, Introduction to Statigics, Macmillan,

3.S.C. Aggarwa & R.K Rana, Basic Satistics for Economists: V.K. India.

4. Lewin and Rubin,Statigics for Managemert, Prentice-Hall of India,New Delhi
5. SP GuptaStatigical MethodsSultan Chand

6 Beri, BusinessStatigics Tata Mc Graw Hill

7 Chandan JS,Statigics for Businessand Economics Vikas Pubications



MANAGEMENT INFORMATION SYSTEMS BBA 305
Max. Marks: 100
External Assesment: 60
Internal Assesment: 40
Objectives: The course aims at providingfundamental knowkdge and exposureto the concepts,
theaiesand pradices inthefield of MIS. Thecoursewill explain therelationship amongnd
between information systems and ranagement, analyze how technology can beusedto synthesize
complexdata to makesound bushessdedsions.

Unit |
Introduction: Definition, characteristics & significance of MIS. Introdiction to businessystems:
OperationsSuppat Systems, ManagementSuppat Systems, Expert Systems, andKnowledge
ManagementSystems.InformationConcepts: Data Vs Information, types of information, quakly
of information.

Unit I1
Dedasion Making: Simo n 0 s € ahdealsion m&ing, struwctured & unstuctured
dedsions. Database Management: Objetives, role, advantages & disadvantages of DBMS, SQL,
useof databases forintegration aadossfunctional areas. Introduction to Dedsion Suppat System.

Unit [
Design Methoddogy & T edniques:Systemdevelopment life cycle, sdtware
development models. System Aralysisi SRS, DFD, DD & Dedsiontables.
System [esigni design methods, etailed systemdesign, design documertation.
Systemimplementtion & testing.

Unit IV
Implemertation & Evaluation: Planning, organizing, testng & changeover. Evaluation
approeches. Brief introduction of emerging concepts andissues irinformation Systems:Suppy
Chain Management, Custmer Relationship Management, ERP, Data Warehousirg, Data Mining.

Suqgested Readigs:
1. D.P. Qyad : ManagementinformationSystems. MaMil lon.

2. Davis & Olson: Management Informaton Systems.
3. Murdick, Ross, &Clagett: Information Systems for Management.
4. Kenneth, Laudonand Jane LaudonMIS: Managing the Digital Firm, PearsonEducation.



Saminar on contemporary |ssies BBA 306

Max. Marks: 100
Internal Assesment: 100

Indructionsfor theTeaches

1

E|

To coverthis couseteacher canmake it compulsary for the students to readnewspaperand
prepare newsfiles.

Groupdiscussionsin the class onvarious issues of business and ecaomy
Presentationson various topics byeachStudent.

At theerd teacher canevaluate the student through newsfile viva, pgresentation and GDs
conduwtedthroughoutthe semester.
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RESEARCH METHODOLOGY BBA 401

Max.Marks: 100
External Assesment: 60
I nternal Assesment: 40
Objectives: The course aims atequipping students wh an uncerstanding of theresearch process,
tods andtechniques in orer to facilitate managerial dedsion makirg.
UNIT |
Resear ch Methodology: ddinition, objetives, role, £opein managementresearch, process of
research, limitations &types
Resear ch Design: Formulatingthe Resarch Problem, Choiceof Research Design, Types of
Reseach Design, Sources of Experimental Errors
UNIT 1l
Sampling: Advantages and Limitation of Sampling, Sampling process, Types of Samphg: Non-
probability sampling techniques, Proability samplingtechniques, Sampling and non ampling
errors.
Data collection: primary, secondary data collection, obgrvation methodsand suney method:

UNIT Tl
Measurement Concept, Levels of measuremertd Nominal, Odinal, Interval and Ratio
Attitude Measurement: Compaative scaling techniques,Non-comparative scdingtechniques,
Questionnaire Designing: Types, Guidelinegor developing agood guestionreire

UNIT IV
Data Preparation And Analysis:: Editing, Cading, Cross Bbulation and Practices thraugh
Excd (Basic Cortepts)
Report Writi ng: Types of Reseach Repats, Gudelines for Writing a Report, Report Format,
Guidelines forevauating areport.

Suggested Readigs:
1. CR. Kothari : Research Methoddogy, New Age International Publishe's

2. K.V. Rao :Reseach Methodolay, Sterling Publishes,

3. Srivastavaand Rego : Busines®Research Methodology Tata McGraw Hill
4. Rajincer Nargundrkar : Marketing Reseach, Tata McGraw Hill

5. Cooper and Schindler, Business Research Methods, Tata McGraw Hill



FINANCIAL MANAGEMENT BBAA402

Max.Marks: 100
External Assessment: 60
Internal Assesment: 40

Objectives: Students will equip thengbveswith togcs in caporate finance, how thefinances are
mareged and their refledions on thdundamentl dedsions to beaken by the corporate and
finance world

Unit |

Introduction: Scope of Finarcial Management, Traditional Approach; Modern Approad;
Objedives of Financial Management; Investment Dedsions; Finarncing decisions; Profit
Maximization vs.Wedth Maximization, Sources of Long term Financing.

Unit Il
Capital Budgeting: Meaning, importance and various techniques;Pay badk methods;Post Pay-
badk period; rate of return method; Net Present value method; Interna rate d return method;
Profitability index method.

Unit [lI
Costof Capitd: Introduction; measurement of cost of capital; cost of equity shares; cost of
preference shaes; cost of debt; cdculation of overal cost of cgpital based on historical and
market rates(Fundamentals ony).

Unit IV
Capital Structure: Introduction; capital structure dedsions; NI approach; NOI approah; MM
appraech; Traditional approad.
Working Capital: Meanirg, Fadors affeding working capital management andsources of
working capital.

S ted Readigs:
1.Khan, M. Y. and Jain P. K. Finarcial Management, Text, Problems & Cases, Tata

McGraw Hill Compaly, New Delhi.
2. Maheshwari, S.N, Financial Managmenti Principles & Practice, Sultan Chand &Sons.
3. Prasanna, Chandla, Financial Management: Theory and Practice, Tata McGraw Hill.
3. ShedbaKapil, Financia Managemert, PearsonEducation.
4.Bhalla. V. K. Financial Managementand Policy: Text and Gses, Annol PublicaionsPvt. Ltd.



CONSUMER BEHAV IOUR BB403

Max.Marks: 100
External Assessment: 60
Internal Assesment: 40
Objedives. This course ams at enabling students to understand thevariousaspeds of consumer
behavior, the external and internal factorsthat influence consumer behaviour and toapply this
understanding to thedevelopment of marketing strategy.

Unit |

Consumer behaviour: nature, scqe & application
Consumer buying behaviour: consumer dedsion making process (five step model), factors
affecting buying behaviour, purctase behaviour, buyerés roke.

Unit Il
Consumer asan individual:
Consumer motivation: needs & goals, posiive & negative motivation, types & systems of neals
hierarchy & trio of needs
Introduction toPersordlity: Theories, Product Personality, Perception:Concept andElements of
Perception and Attitudewith reference to consmmer behavior.

Unit 1l
Consumer in social & cultural setting:
Reference groups: concepts, factors affecting reference groups,Family: Functions offamily,
Family dedsion makng, Family Life Cycle socal class & its measurement
Culture & subculture: definition & influence

Unit IV
Consuner Dedsion M&ing: Introdwctionto opnion leadership Process Offusion of innowtions:
DiffusionProcess, Adopion Process,Introdwction to ConsumerDedsion Making: levels, dedsion
makingprocess,Variousviews of consuner dedsion makirg, Models of consurner decision-
making,

Suggested Readigs:

1. Schiffman &Kanuk: Consumer Behaviour, PearsonEducation

2. Engd, Blakwell, & Miri ard: Consuner Behaviour, Dryden Press

3. Majumda,R, CorsumerBehaviour: Indghts fomthelndian Market,
PHI Learning Pvt. Ltd., New Delhi

4. Loudon,Bitta, Consmer Behaviour, Tata McGraw Hill, New Delhi.



BUSINESS LAWS -1 BBA-404

Max. Marks: 100
External Assesment: 60
Internal Assesment: 40

Objectives: The course will develop undestandng of theessentialkelements ofcontrad law
includingformation, temination, current issues/cnges. This caurseis intended tanake students
understand various Acts applicable in busiress.

Unit |
Law of Cantract: Introduction, kinds ofcontrads, offer and acceptance, consideation, cgpadty of
parties, free consent, legality of objed, performance and disharge of contract remedies for breach
of contract, introdiction tothe concept of agent and different types of mercantile agents, kailment
and pledge, indemnty and guarantee.

Unit Il
Sale of Goods Act: Introduction, formation of contrad, condiion and warranties, difference
between transfer of property and possessioniight of an unpaid seller, performarce of contrad of
sales.

Unit 1l
Negotiable Instrument: Introduction, bills of exchange, promissay note, cheque, parties of
negotiable instrument, negotiation, presentation, discharge and dishonorof negotiable instrument
rules ofevidence, banker and dawer.

Unit IV
Law of Partnership: Introduction, famation, rights duties, liabilities of partners, disolution of
partnership firm, limited liability partnership. Salient Features of RTI Act, Consumer Protedion
Act 1986: objedives features ,gructure

Suggested Readigs:

N D Kapoor Element ofMercantile Law Sltan Chand Sons

M C Kuchhal BusinessLaw Vikas Publicaion Gulslan,
Kapoor Businesd_aw including C. Law New Age International Pathak,
Akhileshwar Legal Aspects of Business, Tata McGraw Hill Educaion Bare
Acts.

Indian Contad Act, 1872
Sale of GoodsAct 1930



INCOME TAX ACT BBA 405

Max. Marks: 100
External Assesment: 60
I nternal Assesment: 40
Objectives: The objective of Income Tax Act as asubpd will be to makestuderts coniortable

with the basic provisions of ircome &x so thet they should lave understanding of someof the
pradicd aspects of taxation.
UNIT-I

Basic concepts, Agricultural incomeand its Asessment,Basisof charge, Exempted incore.

UNIT-II
Headsof Income: Income from salaries: calculation of grossand net salary, income from House
property,

UNIT-II
Incomefrom Businessand profesgon, CGapital gains, Othersources,

Set off of losses, Set off and carry forward of losses, Aggregation ofincome,

UNIT-IV
Deductions to banadein compuing the total inome,
Assesanent of individuals
Income &x authorities, pocedure of assesament, (pradica aspect of filing of return to bestressed,

colledion oftax.

S ted Readigs:
1 Lal, Income tix, Peason Educaion

2. Hariharan, Incometax, Tata McGraw Hill Education



PRODUCTIONS & OPERATIONS MANAGEMENT (BBA: 406)
Max Marks: 100

External Assesment: 60

Internal Assesment: 40
Objectives: This course will help the studentsto understand the importance of understand the
whole process of marufacturing a product or a service, focusing on the concept of optimum
utilization of resources and mnimization of coss.

Unit |

Production and operations maragement;its furctionsand relationship wth otherfunctional areas.
Fadlity location dedsion, layout decision, groduct and processlayout. Capadty planning.

Unit Il
Production planningand control: Planning, scheduling, routing etc. Assenbly line balancing.
Work Study: Method sudy and ime stualy, Work simplification. Productivity linked incentives.

Unit 1l
Inventory Management i Corcepts, Classification: Objestives: Factors Affecting Inventory
ControlPolicy: Inventory cost. Basic EOQ Model: Re-order Level: ABC Analysis.
Supdy chain management, brief introduction to JT

Unit IV
Quality Management: What is Quality, Quality as a corporate strategy, statsticd methods,SFC
control charts, acceptance sampling, Total Quality Management (TQM). Quality circles cost
of Quality, Taguchi philosophy.

Suggested Readigs:
. Chary S.N. Production & Operations Managemert, Latested. Tata McGrew Hill Publishing

1

2. Buffa, Moden Production Manaiement,Wiley Easten Pvt. Ltd.

3. Adam, Production & Operations Maragement,Prentice Hall.

4. JhambL.C.Produwction & Operations Marmagement, Everest PublishingHouse,

5. K.Aswathapa& Bhat, Production & Operations ManagementHimalayaya Publishing.



BBA 5" Sanester 2014 Onwar ds

Business Environment (BBA-501)

Max. Marks: 100
External Assessment: 60
Internal Assessment: 40
Objective: This caurseis intended to make students understand various %cial, politicd, legal and
eonomic and other factors thet influence busiressin India soas to emble them appeciate
assocated oppatunities, risks and challenges and their relevance for maregerial decisions.

Unit- |
Business & Social Environment: Meaning, salient features, significance, interna & externa
environment, environment scanning: features, process & techniques, socel responsbility of
busiress, eological environment protection Act.

Unit- Il
Political & Economic Environment: Three politicd ingtitutions:legislature, exeautive & judiciary,
salient features of eanomic system:basic philosophes of cgpitalism, socalism & mixed ecnamy,
liberdization, privatization & globalization. new industrial policy & its implicaion in India,
disinvestment of publc enterprises- rationale, obgctives & implicaions
fiscd palicy: types, irstruments:taxation & public expenditure & ther impad on econamy
monetry policy: types, irstruments, EXIM policy

Unit- 111
Tednological, Legal and Regulatory Environment: Impact of Tednology on Busines,
Tednologica Policies, Problems in Tedhnology Transfer, Salient features of intelledual property
rights and trademarks, Competiion Act 2002: Eatures, objectives, objectives, anti compettive
agreement, abuss of dminance regulations ofcomhinations, eniercy regulation,
Foreign Exchange Management Act 1999 (FEMA): Fedures, objectives, application of the Act,
FEMA Vs FERA.

Unit- IV
International Environment: Trends in global trade & investrent; balance of payments/trade,
foreign direct investment andcollaboration.
Economnic Insitutions: World Trade Organization, UNCTAD, IMF.
Tradeblocks : EUNAFTA, SAARC, Foreign Trade: SEZ (Special Economic Zones).

2]

uggested Readings:
DrFrancis Cherunilam, Business Environnme Text & Cases, Himalaya PublishingHous,

Mishmi, S.K. and Puri V.K, Economic Environment of Busines, Himalaya PublishingHous,
Paul Justice, Business Bvironmerti- Text and Gses, TATA McGraw Hill Publishing

K Aswathappa, Esential of Business Environnmg, Himalaya PublishingHouse,

Economic Survey, Govemment ofindia (Latest)

arwnpE



Management of Financial Systems BBA 502
Max. Marks: 100
External Assessment: 60
Internal Assessment: 40

Objective: Management of Finarncial Systemss an advanced undergraduate coursedesigned to
analyze financial products. Thiscoursewill build on theconcepts dereloped in financial
maregement,econonics and busiress admirstration.

Unit-I
Introduction toFinarcial Systems.Types offinancial markets: Money market opeations-
Fedures, importance and compostion of thedeveloped morey maket in India. Capiél markets
in India.

Unit-1I
Corcept andfunctioning of depositay and depostory participantsin India. Merchant Banking
in India- its origin anddevelopment. Organizational aspeds and impownce of merchant
bankers. Finarcial Regulatory bodes-RBI, SEBI.

Unit-III
Mutual Fundsand AMCG& i Corcept, origin andgrowth of mutual funds
VentureCapital:- Corcept, Characteristics and guidelinesfor venture capital.
Plastic Morey - Concept and different forms of pastic morey - credit and debit cards, posand
cons.

Unit-1V
Credit rating - the concept and obgdive of credit rating, variouscredit rating agencies in  India
and Brief introduction toInternational credit rating agencies,
Finarcial development insiitutions: NABARD, IFCI, ICICI, IDBI etc.

Suggested Readings:
1. Jeff Madura, Finarcial Markets andinsitutions. South-Westen Cdlege Publishing,

Cincinreti
2. Gordon Netargian, Financial Markets and $rvices. Himalaya Publishing Hous.
3. Sandee Gad, Finarcial ServicesPHI Learning



ADVERTISING AND SALES MANA GEMENT BBA 503

Max. Marks: 100
External Assesment: 60
Internal Assesment: 40

Objedives: Thecourseaims at preiding fundamental knowkdgeand exposureto the concepts,
theaiesand padices inthefield of management. The coursewill help studentslearn rulesand
techniques okffective advertising and to urderstand the sles management process and ales farce
management

Unit |

Advertising: Definition, its roleand importance Advertising as a neans of Communication,
Setting advertising objectives ,diferent kinds ofadvertising, advertising copy Crestive copy
strategies, message structures, Advertising art & layout,

Unit Il

Mediaplanning &scheduling, Advertising Budget, Advertising agencies: Role, Types and
Functions.

Measuring advertising effectiveness:pre and posttestirg,Social, Ethicd and Legal Asped of
Advertising,

Unit 1l

SalesManagement: Definition, Neture, Scopeand Impottance of Sales Management, dfference
between selling and marking and sales nanagementand maketing, Evolution of Sales
Management, Energing Trends inSales Management.

Roleand Skills of Sales Managers, Function and qualities of aSales Executive, Sales Objectives,
Sales Srategies.

Persordl Selling Process.

Unit IV

SalesForce : Reauitment and Setdion Process Training, Motivation andCompenstion of Sales
Personrel, Sales Territories andQuotas, Sales Budgets, Sales Audits,Role of information
technolagy in Sales Management.

S ted Readings:
1. Aaker, David A and Myera John G. : Advertising Management(Prentice Hall of India)

2.Border, W.H, Advertising, JohnWiley N.Y.
3. Ogilvy D. Ogilvy on Advertising, Longmanpublicaion
4. Chunnawala : Advertising Managemert, Himalya Publishing



Managing across culture (BBA 504)
Max.Marks: 100
External Assesment: 60
Internal Assesment: 40

Objedives: World is nowglobal village. In this glokalised world managers of intenational
organizations taveto travel across theworld. They had tointerad, manage peoplefrom various
cultures. So they need to understand different cukures andrespect crossculture differences. This
coursewill help them to understand various cultures andthey will learn to marage crosscultural
differences.

UNIT-I
Introduction to ¢oss cuural management: UnderstandingCulture, Culture dimensions,
Significance and impact of crossculture on aganizations, role of culture in Strategic Dedsion-
Making . Influence of National Culture on Organizational Culture. Shift in Culture: significance of
shiftin Cdture, Influence ofemnomic factorsand foreign intervention onshifts inloca cultures

UNIT-II
ComparingCulture : Cultural and kehaviora differences in different counties, \arious models for
compaing cultural- Hofstede, Edvard T Hall Study, GLOBE, Kluchohm& Stoodbek ,Cultural
Adaptationthrough Sengtivity Training, Politicd, Legal, Economic, Ecologicd and Technologicd
Faang Businessand ther Management.

UNIT- I
Cross Citural Human Resources Management i Staffing and Training for Global Operations
Global Staffing Choicesi Expatriates orLocad Managers, Dynamics of Gross-Cultural leadership,
mareging and mdivating multi cultureTeans. Crossi cultural Negotiation & Decision making:
Culture and Dispue, Resoltion of Conflicts andDisputes in aoss culturecontext,

UNIT- IV
Emeging Models of Strategic Management in International Context, Achievingand Sustaning
International Compettive Advantage; International Strategic All iances, Cross-culture ethics: Bhics
valuesacrosscultures and Ethics dilemma

Suggested Readings:
1, International management: Managing AcrossBorders And Cutural,4th Ed,

Peason,

2. Thakur, M., Burton & Gene, E (20®). International Management.Tata McGraw Hill.

3. Hodgetts, R. and Luthens, F. (203). International Management.McGraw Hill Inc.

4. E®n Drlarry, RchildressJohn, TheSeaet Of A Winning Culture: Building High- Paformance
Teams, Prentice Hall



INDIRECT TAX LAWS BBA 505

Max. Marks: 100
External Assesment: 60
Internal Assesment: 40

Objedives: theaim is to provide an understanding iegarding the existence of various indrect tax
laws inIndia. Thecoursewill makestudent unerstandcorrect, completeand timedy reporting of

Indired Taxreturns.

UNIT-I
Central Sales Tax Actd Its features, terms, definitions, regstration of deder, procedure of

assessment, filingf returns, Sadés Tax Authoritiesd its powers and functions, @nalty and appeal.

UNIT-II
Custans Act, 19628 An overview, Levy, Cdlection & Exemptions from custom dty, date of
determination of duties & tariff valuation. Prohibitiong/restrictions of export & import,
determination of duty where Goodsconsistof articles of different rate of duties, warehousing, duty

drawbacks u/s 74 &75, spedal provisions egarding baggage, postl goods.

UNIT-II
Central Excise Act, 1944—Its meaning, definitions, vy and colledion, classficaion ofgoods,
valuations, assessmentpayment of duty and removal of goods, refund of duties, Appeds and
Penatiesand CENVAT,

UNIT 1V
Value Added Tax
Service Tax
Note : Thepaper setter will considerthe changes upto 30tHSeptemler of relevant year.

S ted Readings:
1 Indired Taxes- Law & Practices- V.S. Datey, Taxmann

2. Indired Taxes-Snowwhite Publicaions.
3.VAT Ready Reamor- Saxena
4. elements ofIndired Taxes- Law & Pradices- V.S. Datey, Taxmann



SEMINAR ON TRAINING REPORT BBA506

Max.Marks: 100
Internal Assesment: 100

Between the fourth and the firth semester the studentsof BBA are required to undergo
summer training in any organization.

The taining is aimed at exposingthe students to the practicd aspects of management and the
applicaion of theaies of management. They are required to carry out a project and sulmit a
report to thenstitution at theend oftraining.

This tmining report is required to be preented to the class and evauated by a
teacher/teachers ofthe college.



BBA 6" Samester 2014 Onwards

CORPORATE STRATEGY BBA 601
Max.Marks: 100
External Assesment: 60
Internal Assesment: 40
Objedives: The course ams at providing fundamental knowledge and exposureto the strategies at
corporate level. 1t will help student undestandtherelationship amagst goals, objectives, drategies,
tactics, pbns, pograms, praedures, ruks etc.

UNIT I
Strategic Management: Introdwction, Nature & Scope, Nedal, Level at which Strategy Operates,
Strategic Deasion Making, Process of Stategic Management
Strategic Intent: Vision, Mission, Business Efinition, Business Model Gals & Objectives.

Unit |1
Strategy Formulation & process.
Environment Appraisal and Scanning: External & Internal Environment including PEST,
Tedniguesfor Environmentl Scanning (SNVOT, ETOP, Quest).
Organizaional Appraisal: Dynamics of Internal Environnent, Organizational Capability Fadors,
Methodsand TedhniqueUsed for Organizational Appraisal.

Unit I 11
Corporae Leve Strategy: Corcept, Stability, Expansion, Retenchment,Combnation, Strategy.
Business Levd Strategy: Concept, Porteré &eneric BusinessStrategy
Strategic Choice Corcept, Process of Strategic Choie, BCG Matrix, GE Nine Cell Matrix,
Hoferd $roduct-Market Evolution Matrix, Directional Policy Matrix, Industy Analysis, Porterd s
Approad.

UNIT IV
Strategic | mplementation: Corcept, Interrelationship between Formulation and Implemertation,
Aspeds of Strategy Implementtion (Behavioral Implemengtion, Resource Allocation)
Strategic Evolution and Control: An Overview, Tedhnique ofStrategic Evolution and Control

Suggested Readings:
. Azhar Kazmi: Businessolicy, Tata Mcgraw Hill

1
2. Jouch & Gluick: Strategic Management& Business Policy, Tata Mcgraw Hill

3. Wheden & Hunger: Strategic management & BusinessPolicy, PeasonEducdion
4. Pearce & Robinsm: Strategic ManagementAITBS

5. Hill & Manikutty, Strategic Managemert, Cengage Leaning



SMALL MEDIUM BUSINESS & ENTREPRENEURSHIP (BBA 602)
Max. Marks: 100
External Assesment: 60
I nternal Assesment: 40
Objedives: Ths cairsehas ben designed for the students who itent to sert their own enterprise.
All such studntsstat asentrepreneurs. So they need to undestand intreacies of busimess. This
coursewill guide them right from theidea generation to implementation of thedea

UNIT-I
Understanding Ownership Structur e: Definition ofsmall sele, medium scle and large scale
enterprises,role of small enterprises inecononic development, pdicies governing SMES, Steps in
setting up asmall unt, Sources offinance for SMEGs,
Setting up of a anall BusinessEnter prise-; Rationale for Small & medium enterprise; Obgctive;
Scope; Role of SME in Economic Development of India, Identifying busiress opporturty in
various ®dors,SME Registration; NOC fom Pollution Board; macdhinery and equipment sele&tion;
project report preparation; project planningand <heduling using networking techniques ofPERT /
CPM; Methods ofProjea Appraisal.

UNIT-II
I nstitutional Supporting Small Business-Central / Statelevel Insitution, Preparation of a Business
Plan1 Elements of aBusinessPlan, Kinds ofBusiness @ns axd overview of different asggcts
Social Entrepreneur ship-Definition, importance and saial responsbilitiessNGOs
Problems of SMEs andrpspets, Causesand Symptoms of stknessi cures of sickress, Govt.
policies onrevival of sickness andemedial measures, Tunaroundstrategies for SMES,

Unit 11
Understanding Entrepreneurship: concept anddefinitions,entrepreneurial charaderistics and
skills, importance and significance of growth of entrepreneurial activity, classficaion and types of
entrepreneurs; entepreneurial compeencies, theaies ofentrepreneurship, fador affecting
entrepreneurial growth economnic, noneconormic factors; entepreneurial training; entrepreneurial
suaess andailures, Ethics andSocial Responsibity of an Entepreneur.

UNIT-II
Entrepreneurial Process: seach for best opportunity, Stepsof entrepreneurial process:Dedding i
Developing i Movingi Managingi Reagnizing.
Feasiility Analysis. Econonic, Managrial compeency. Marketing, Finarncial & Tedhnical,
Environnmental Scanning and SWOT analysis.

Suggested Readings
1. Vasant, Desai; Entrepreneurship, Himalaya PublishingHouse
2. Tanga & S.L. Gupt.; Entrepreneurship Development,
3. L.M.Pandey, Venture Capital i ThelndianExperience, Prentice Hall of India,
4. B.C.Tandon, Environrent andEntrepreneur; Chug Publications, Allahabad
5. SinerA david: Entrepreneurial Megabuks;JohnWiley and Sons,New Y ork
6. S.B. Srivastava A padical guide to indutrial entrepreneurs, Sultan Chand &Sons,
7. CB. Gupta& N.P.Srinivasan: Entrepreneurial Development, Sultan chand
8. Vasant Desai: Management of A Small Scde Industy, Himdya PublishingHouse
9. Hisrich, Robert Dand Pders, Michad P, Entreprereurship, Tata McGraw Hill,
10. Holt, David H, Entrepreneurship: New VentureCredion, Delhi, Prentice Hall



E-commerce BBAG603

Max. Marks: 100
External Assessment: 60
Internal Assessment: 40
Objedive: Theobijective of thecourseis to acquaint the students wh E-Business ircompeting
International markets.

Unit |
Introduction to E-Commerce and E- Business : Definition and competing in the digital economy i
Forces Fueling E-commerce and E- Business Models - Environment of E- Business, Economics
and social impact of E- Business, opportunities and Challenges.

Unit Il
Industry framework and types, Structure and organization of E-Business, Communications 1
Internet Service Providers, Internet access provider, Internet Vs. Online Services, WWW:
Concepts, Technology, Applications and services offered in the Internet. EDI, EFT, Electronic
Payment Systems, Industry applications like online banking and other business applications.
Electronic Payment Technology, Digital Cash, Electronic check, On-line Credit Card; Electronic
Commerce and Banking; Changing dynamics in the banking Industry, Home banking
Implementation approaches, Open Vs. Closed models, Management issues in online banking

Unit Il
Supply chain management: Supply chain Integration and coordination, importance of supply chain
management, objective and methodology of supply chain management, CRM - online sales force,
online customer service and support, Technology and Marketing Strategy: Intranets and
manufacturing Integrated logistics, agile manufacturing, Internet Marketing. Manufacturing
Information Systems, Intranet based manufacturing logistics Management

Unit IV
Security Issues in e-business: Security Overview, Electronic Commerce Threats, Encryption,
Cryptography, Public Key and Private Key Cryptography, Digital Signatures, Digital Certificates,
Securing E-commerce Networks: Security Protocols such as HTTP, SSL, Firewalls, Personal
Firewalls, IDS, VPNs, Public Key Infrastructure(PKI) for Security

Suggested Readings

. Caly, GH and Part McGreger, The Internet, BPB Pub.

. CapenterPhil e Brands, HBS Press,Boston, 200

. Keen, Peterand Mark McDonald Thee-Process Edje, Delhi, Tata McGraw-Hill

. Mann, Gatherine, L Global Eledronic Commerce, Insitute for International Economics,
. Oleroi, Sunaeke e-Security and You, Delhi, Tata McGraw-Hill,

. Rich, JasonR. Starting an E-Commerce Business, IDG Books,Delhi,

. SamanthaShurety, IE-busiress wih Net Commercel AddisonWesley,

~No ok, WNE



BUSINESS LAWS -1 BBA 604

Max. Marks: 100
External Assesment: 60
Internal Assesment: 40
Objedives: Thecourseaims at providingundamental knowkdgeand exposureof the company
law, factories Act, Trade union Act and indust@l disputeAct.

Unit |
Company Law: Definition, Characteristics, kinds and~ormation of Company,
Documents: Memmandum, Articlesand Prospedus

Unit [

Shares And Share Capital, Provision With respect To Appointment and Removal of Director,
Meeting: types of meding, quaum, ndice, agenda.
Windingup ofcompanes andits methods

Unit 111

Factories Act: Objed and definition, Hedth, Safety and welfare provisions, Provision ofworking
hoursfor women and youngpersons.Basic Fetures of ppymentof wages Act, Minimum Wages
Act andBasic fedures of Employees Provident Fund Act, and Ryment ofbonusad.

Unit IV

The TradeUnion Act: Objeds, ddinitions,and registration oftrade uniors. Rights and
liabilities oftradeunion.

The Industrial DisputesAct: Scopeand objet. Thesettementmachinery and authorities
under theact, introdwction of strikes, lockoutsand layoffs, retrenchment.

Suggested Readings:
N D Kapoor,Element ofMercantile Law, Sultan Chand &Sons

S S Gilshan, Businesd_aw, New Age International Publicaion

M C Kuchhal, Businesd.aw, Vikas Publicaion

Gulshan, Kapoa, BusinessLaw including C. Law, New Age International
Pathak, Akhileshwe, Legal Aspeds of BusinessylcGraw Hill Educaion



BANKING AND INSURANCE SERVICES BBA-605

Max. Marks: 100
External Assesment: 60
Internal Assesment: 40
Objedives: Service sedor is contributingmaximum in Indiats GDP. Banking and insuance sector
consttute imporént pat of service sector. The coursehas been designed to give studats insight
into the oprations of kanking and insuance

Unit |
Evolution of Banking-Banking in India, Types of Banks, Roles of Banks (viz. Intermediation,

Payment system, Finarcial services), Banking Regulations, BASEL Norms, Banking Products i
Fee based and fund based, Bank Managment: Liquidity Management, Investment Management,
Loan Management,Liability Management, Credit Management, RiskManagement

UNIT-II
Emerging Trends in Banking- Finarcial sedor reforms, Universal Banking, Micro Financing,

Consolidation ofndianbanks: Bancassuancein India,Basel 1l normsandits impact on Indian
banking Sector. Moretary Policy: Objedives, Monetary supgy and control of inflation, Interest
Rate Pdicy and its implicaion, Branch licensingPolicy.

UNIT-III
Basics ofl nsurance -Indemnity, Insuable inteest, Materiality of facts, Uberimmae Fidae and
implicaions, Duy of disclosure, Types of Insuince Life Insurance, General Insurance, Health &
Medicd Insuance Property related Insuiance, Liability Insuince, Reingirance Principles
governing marketing of insulnce products. Insurance Regulation and Rte of IRDA

UNIT-IV
Management Techniques & Process : Definition of Risk, Classification of Pure Risks. Persorel
Risks, Property Risks, Liability Risks, Falure of Others, Overlapping Risks; Rules ofRisk
Management, RiskManagement Technique, RiskVMlanagementProcess:under writing TPA basic
assessmentjaim management ofclaim settlement.

Suggested Readings
1. MishraM.N., Insuiance Principle & Pradice, Sultan Chand &Company Ltd.,

2. Ganguly Anand, Insurance Management,New Age International Publishes,

3. Vaughan & Vaughan, Fundamensls of risk & Insurance, JohnWiley & Sons,

4. SrivastavaD.C., Srivastava Shashark, IndianInsurance Industy Transition & Prospeds, New
Century Publications,

5 Kakkar, Bisen,Inaurance & Risk Management,New Age Publicaion,



PROJECT PRESENTATION BBA 606
Max. Marks: 100
External Assesment: 60
Internal Assesment: 40

Thestudentsare required to carry out a project on any management subjed and sulmit areport to
beevaluated by the tachers ofthe insttuteand apresentationmadeto theentire group.

1 Theproject viva of BBA 606 will be condicted by external examiner.



EVSC 101 ENVIRONMENTAL SCIENCE

Max. Marks: 50
External Assesment: 30
Internal Assesment: 20

Unit 1 : The Multidisciplinary nature of
environm ental studies

Definition, scopeand imporiance

(2 Ledures)

Needfor public awareness

Unit 2 : Natural Resources :

Renewable and non-renewable resaurces :

Natural resoucesand associated problems.

a) Forest resouces : Use and over-exploitation, deforestation,case studes.

b)

f)

Timber extradion, mining, dams and their effects on forests and tribal
people.

Water resaurces : Use and over-Utilization of surface and ground water,
floods, dought, conflicts andwater, dams-benefits andproblems.

Minera resources : Use and exploitation, environmental effects of
extrading and ushg minera resources, Gase studes.

Foodresouces : World food problems, changes causedby agriculture and
overgrazing, effects of modern agriculture, fertilizer-pesticide problems,
water logging, salinty, casestudes.

Energy resouces : Growing energy neals, rerewable and non renewable
energy saurces, useof aternate energy saurces. Casestudes.

Land resaurces : Land as a resouce land degradation, man induced
landslices, sal erosionand desertifi caion.

X Role ofan indvidual inconseavation of natural resources.

x Equitable useof resouces forsugainable lifestyles.

Unit 3 : Ecosysems



Corcept of an ecosystem.

Structure and function of an ecosystem.
Producers, consumers and deacomposrs.
Energy flow in the ecosystem.

Ecological suacesson.
Foodchains, food webs and emlogical pyramids.

Introdiction, types, characteristic features, structure and function of the following
emsystem:-

Forest ecosystem

Grasdand easystem

Desert ecosystem

Aquatic esystans (ponds,streams, lakes, rivers, oceans,
estuaies)

00T

(6 lectures)
Unit 4 : Biodiversity and its conservation

IntrodwctionT Definition : genetic, pedesand easystem divesity.
Biogeographical classific ation of India

Vaue ofbiodiversity : conaimptive use, prauctive use,socel, ethical, aesthetic

and opton values

Biodiversity at globd, National and lccd levels.
Indiaas amegadiversity nation

Hot-spots of bidiversity.

Thredsto biodversity : habitat loass, @ehing of wildlife, man-wildlife

conflicts.
Endangered and endemic spedes ofIndia

Consevation ofbiodiversity : In-situ consevation of biodiversity.

Unit 5 : Environmental Pollution

Definition

- o 2 0 T p X

Causesgffects andcontrol measures of :-
Air pollution

Water pollution

Soil pollution

Marine polluion

Noisepollution

Themal pollution



0. Nuclear hazards
x Solid wasteManagenent : Causesgffeds andcontrol measures of uban

and industrialwastes.
X Role ofan indvidual in pevenion ofpollution.
x Pollution casestudes.

x Disastr management : floods, erthqueke, cycloneand landslies.

(8 lectures)
Unit 6 : Social Issues and the Environment

X FromUnsustaiable toSustairable development

x Urban problems related to erergy

x Water consevation, rain water harvesting, watershed management

X Resettlement andrahabilitation of people ; s problems and concerns.Case

studes.
X Environmental ethics : Issuesand posgble solutions.

x Climate change, global waming, acid rain, ozonelayer depletion, nutea

acddentsand hobcaust. Casestudes.

x Woastebnd reclamation.

X Consumerism and wasteproducts.



Environment Protedion Act.

Air (Preventationand Control of Pollution) Act.
Weater (Pevention and control of Pollution) Act
Wildlife Protedion Act

Forest Consevation Act

Issues involed in enforcement of environmental legislation.

Public awareness.

(7 lectures)



Unit 7 : Human Population and the Environ mernt

Populationgrowth, variation anongnations.
Populationexplosoni Family Welfare Programme.

Environment and hman hedth.

Human Rights.

Vaue Education.

HIV / AIDS

Women and Chid Welfare.

Role ofInformaion Tedhnology in Environment and hunan hedth.

CaseStudies.

Unit 8 : Field work

Visit to alocal area to document environmental and river forest grassland hill
mountain.

Visit to a lacd polluted sitei Urban / Rura / Industial / Agricultural

Study of common plants,insetts, lrds.

Study of simple emsystems-pond, river, hill slopes,etc. (Field work Equal to 5

lecturehours)_



